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 This research is a quantitative study that aims to determine whether interest in 

visiting, word of mouth and accessibility influence partially or simultaneously on 

increasing the number of tourist visits in Tibrena Sibolangit. The population in this 

study are all visitors who come to Tibrena Sibolangit. The number of samples is 96 

respondents. The results of the research and data processing show that word of 

mouth partially has a positive and significant effect on increasing tourist visits to 

Tibrena Sibolangit. Word of mouth and accessibility simultaneously have a positive 

and significant effect on increasing tourist visits in Tibrena Sibolangit with an F 

count of 24.324 with a significant level of 0.000. 
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1. Introduction 

The tourism sector is an important economic sector in Indonesia. In 2009, tourism ranked third in terms of 

foreign exchange earnings after the commodities of oil and gas and palm oil (Parekraf, 2014). Coupled with 

data in 2010, the number of foreign tourists who came to Indonesia amounted to 7 million people or grew by 

10.74% compared to the previous year, and contributed foreign exchange to the country of 7,603.45 million 

United States dollars (Wikipedia, 2013). 

Sibolangit is one of the tourist attractions in Deli Serdang Regency, in the Sibolangit area there is a 

suitable recreation area for bringing the family with the name Tibrena. Tibrena is a family recreation area 

equipped with cafes, restaurants, lakes, halls for holding events, lodging and camping grounds.The location 

of Tibrena is not too far from the Sibolangit camp, only a few minutes from the Sibolangit camp to Tibrena. 

Accessibility to Tibrena from the intersection is approximately 1 km. the road to Tibrena is a little narrow if 

we meet a car in front of us, and one of them has to give in or stop for a moment. And at night there are no 

lights, so it is very dark because there is no lighting on the road to Tibrena. The journey to Tibrena on the left 

and right of the road offers views of local residents' land and at night it looks like a forest and is very dark. 

The Tibrena Inn itself is a family business which used to be an empty land where there was not the 

slightest bit of housing or lodging, but over time with the establishment of Tibrena, now it has started to 

improve, and it is not uncommon for people who visit there not to stop by, the Lok baths are an icon that is 

highly visited by local tourists, especially in the Medan area and its surroundings. The lok bath itself is a 

relaxing place and the river flows very swiftly so that it is pampering to bathe and be with the family. The 

location of the lock bath is not far from Tibrena, only about 500 meters. To get to the lock bath, we have to 

pass through Tibrena first, then we get to the lock bath. 

2. Research Method 
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2.1. Research Approaches 

The research used in this study is causally associative quantitative research. According to Manullang and 

Pakpahan, (2014: 19) causal research (causal relationship) is research that wants to see whether a variable that 

acts as an independent variable affects other variables that become the dependent variable. 

2.2. Research Location and Time 

This research was conducted in Tibrena which is located in Sibolangit, Deli Serdang Regency, North Sumatra. 

This research was conducted from March to June 2022. 

2.3. Data Collection Techniques 

The data collection techniques used are: Documentation, namely collecting and studying data obtained through 

data from consumers of Tibrena. Questionnaires (questionaires) were given, namely collecting data by asking 

a list of questions that had been structured in a structured manner given to customers of Tibrena who were 

sampled. The questionnaires from this study are as follows. In conducting research on the variables to be tested, 

each answer will be given a score. 

3. Result And Discussion 

3.1. Research Results 

RestaurantTibrena Blossom on Jalan Beringin Kampung Wisata Dusun 1, Bandar Baru,Sibolangit, North 

Sumatra, is also used as a place to relax, hang out, to meetings and games activities. tourists can even see 

goldfish fighting for food when they are fed, right under the restaurant hut. the pool or river above the restaurant 

is routinely cleaned so that it is clean and pleasing to the eye. tourists are also presented with beautiful views 

of grass and various kinds of flowers around the pond. The employee said that their restaurant is located in a 

strategic location, which is around a tourist area and has a floating restaurant right under the pool. Even though 

it's not in front of the market like the famous eateries in Berastagi, restaurants located in the Peceran and 

Penatapan areas, we have our own allure because we are a post or a place to ask tourists to go to Satu Hati 

Waterfall and Loknya Waterfall. he said. According to him, the tour of the two waterfalls around their village 

is now increasingly popular. But the inadequate guides made the restaurant a place to ask questions and offer 

guidance. While waiting for a guide, or after visiting tourist attractions, this restaurant is often visited by 

tourists. We offer many types of food and the prices are cheap, he said. According to him, the tour of the two 

waterfalls around their village is now increasingly popular. But the inadequate guides made the restaurant a 

place to ask questions and offer guidance. This restaurant is often visited by tourists. We offer many types of 

food and the prices are cheap, he said. According to him, the tour of the two waterfalls around their village is 

now increasingly popular. But the inadequate guides made the restaurant a place to ask questions and offer 

guidance. This restaurant is often visited by tourists. We offer many types of food and the prices are cheap, he 

said. According to him, the tour of the two waterfalls around their village is now increasingly popular. But the 

inadequate guides made the restaurant a place to ask questions and offer guidance. 

 While waiting for orders to arrive, visitors are offered an appetizer menu in the form of hot fried foods 

such as fried bananas, sweet potatoes and risol. And you don't need to be afraid about the price, because this 

restaurant charges very affordable prices, namely hot sweet tea Rp. 2,000.- Cold sweet tea Rp. 3,000.- Various 

fried noodles and fried rice Rp. 8,000. Nana Noris, who was one of the visitors, said that the large restaurant 

area was also an added value. There is a choice of cross-legged seating and chairs. As well as a variety of cheap 

food. "This place is suitable for families, because there is a playground area for children, the atmosphere is 

also calm and comfortable. 

3.2. Discussion 

a. Word Of Mouth Analysis AgainstIncreasing the Number of Tourist Visits in Tibrena Sibolangit. 

The results of the word of mouth variable show a positive and significant analysis of increasing the 

number of tourist visits in Tibrena Sibolangit (coefficient value of t count < t table 8,768 > 1.671 at a 

significant 0.02 < 0.05). So the previous hypothesis (H1) is accepted. According to the opinion expressed 

by Tjiptono (2014) word of mouth is usually quickly accepted by consumers because those who convey 

it are those who can be trusted, such as experts, friends, family, and mass media publications. Based on 

the results that have been made by the authors, the authors argue that the effects of the Covid-19 pandemic 

have had a real impact on tourism, especially in Tibrena where several times the local government has 

decided to carry out insulation in the travel area towards Berastagi. 

b. Accessibility Analysis of Increasing the Number of Tourist Visits in Tibrena Sibolangit. 

The results of the accessibility variable show a positive and significant analysis of increasing the number 

of tourist visits in Tibrena Sibolangit (coefficient value of t count > t table 10,899 > 1.671 at a significant 

https://medan.tribunnews.com/tag/tibrena-mekar
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0.00 < 0.05). So the previous hypothesis (H2) is accepted. According to the opinion expressed by 

Darmawan & Cussoy (2013) Accessibility is defined as the ability of consumers to access information 

and services from the web, depending on the content format, hardware and software settings, and the 

internet connection used by consumers. Based on the results that have been made by the authors, the 

authors argue that there is still a lack of lighting at night to get to Tibrena so that the roads are narrow and 

a little dark resulting in a lack of visitors at night. 

c. Word Of Mouth Analysis And Accessibility To Increasing The Number Of Tourist Visits In Tibrena 

Sibolangit. 

The results of all word of mouth and accessibility variables together (simultaneously) have a positive and 

significant analysis of increasing the number of tourist visits in Tibrena Sibolangit (coefficient value 

Fcount > Ftable 24,324 > 2.70 at a significant 0.00 <0.05). So the previous hypothesis (H3) is accepted. 

Based on the results of the research above, it can be concluded that this research is in line with previous 

research conducted by Gilbert Alvin Rumalatu in 2020 entitled Determinants of Interest in Visits Based 

on Accessibility, Tourism Support Facilities & Subjective Norms, where his research shows that 

independent variables have positive and significant analysis. on the dependent variable. 

4. Conclusion 

Based on the results of the research described above, it can be concluded that Word of Mouth partially has a 

positive and significant effect on increasing the number of tourist visits to Tibrena Sibolangit. Accessibility 

partially has a positive and significant effect on increasing the number of tourist visits in Tibrena Sibolangit. 

Word Of Mouth and Accessibility simultaneously have a positive and significant effect on increasing the 

number of tourist visits in Tibrena Sibolangit. 

In order to improve the image of word of mouth, it is suggested to the management that it is time to carry 

out promotions with media, both print and electronic media, one of which is advertising, social media and using 

print media, namely by using flyers and brochures which will later be distributed in crowded places. in 

Berastagi, this is where the manager plays an important role in utilizing the available media. 

Accessibility here is quite good, both in terms of management and local government. But it's good that 

the local government can add street lighting such as street lights, so that visitors who come at night are not 

confused because of the dark road conditions. And visitors can also feel safe and comfortable because of the 

street lights. 
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